Marketing Questionnaire 
Author/Editor, Title:


Author Information

1.
To register the copyright in your book, please provide the following information 
(for Copyright Office use only).

 
Year of birth: 


Citizenship: 

2.
Position or occupation. Please give full title and any institutional affiliation.

3.
Education and honors. Please include dates of degrees.

4.
Titles of previous book publications. Please include publisher and date.

5.
Title and subtitle of your book.

6.
Author’s/Editor’s name in full.

7.
The form in which your name(s) should appear on the cover and title page.

Marketing

1.
Points to be emphasized in promotion, including details on new material or new interpretations of old material. Please be specific about key elements that distinguish your book from others on the same or similar topics: e.g. is this the first English translation; does it refute a prevailing theory; will it be controversial; what are your main conclusions; how does your book compare or relate to recent books, arguments, or theories by similar scholars in similar works, etc. Book review venues have shrunk drastically and as a result have become much more competitive.  In other words, among the thousand of review copies they receive each week for review consideration, why should they choose yours?

2.
Audience(s) for which the book is intended.  Please include possible course adoptions.  

3.
Review Media:  We will send copies to appropriate general media and periodicals in the field, but there may be specialized media that you think might escape our attention. Please list, in order of importance, the names of such media, and kindly supply addresses. Also, please list the name and contact info, and in particular the e-mail address, of any print, broadcast, or Internet journalists you may have been in contact with.
4. 
Special Groups (professional associations, organizations, websites, etc.): Please list, in order of importance, the name(s) of special groups who may be interested in an announcement of the publication of your book. Please indicate those for which you can supply address/email lists.

5.
Blogs and List serves: Please list, in order of importance, any blogs and list serves (mainstream and those within your discipline) where your book could be potentially discussed. Also let us know if you have your own professional blog, where you plan to discuss your book.  

6.
Advertising:  We will consider appropriate general media and periodicals in the field.  Please provide, in order of importance, the names of two or three key specialized publications for advertising your book.

7.
Direct Mail:  We will include your book in appropriate direct mail pieces.  Please list the names of relevant associations, organizations, list serves, etc., who you think would like to receive notification of your book’s publication.  If you can obtain a mailing list of any of these groups or associations, please indicate and provide an approximate list count. 

8.
Awards/Prizes:  The Press will consider making up to three award submissions for your book, and will send the requisite number of copies for up to three—including any submissions you make yourself.  Please provide all information on the relevant year’s award for which you are eligible, as it becomes available, including rules and deadlines, committee members with complete addresses, and URL.  In cases where membership in the award-granting organization is required, please confirm that you are a current member.  We will consider each request in light of award requirements, other titles eligible, and recommendations from both Editorial and Marketing.  Three months’ lead-time is typically required; earlier requests will be given higher priority.  Any special arrangements and/or fees will be the author’s responsibility. 

9.
Conferences/Exhibits: Please list no more than five American conferences, and note any you are likely to attend or at which you are likely to give a talk on the topic of your book.  In addition to attending some 15-20 meetings annually, the Press also exhibits books at a number of other U.S. conferences through cooperative exhibit services.  We currently work with The Scholar's Choice and Association Book Exhibit, and can send published titles—not proofs or prepublication galleys—one time only to conferences attended by these services.  Reservations can be made for books once they are in print.  Three months’ lead-time is typically required; earlier requests will be given higher priority. 

10.
Publicity/Appearances: Please list any special publicity opportunities, including possible bookstore appearances or signings that you think we should consider.  Please give us as least 3-4 weeks’ advance notice for any book reception that you schedule. 

11.
Our books are marketed and distributed in Europe and Africa by The Eurospan Group. You can contact Daniel Porter, Marketing Manager at The Eurospan Group, directly by e-mail (daniel.porter@eurospangroup.com) or phone (+44 (0) 20 7845 0819).  We will also be happy to forward any specific suggestions you have for overseas marketing.

12.
If your book is a contributed volume, please provide the name, affiliation, and complete address of all contributors. These addresses will be used by the Press to mail a complimentary copy of your book to each contributor upon publication.

Promotional Copy

The information you provide below will be used in developing the promotional copy that is used on the book cover and in our seasonal catalog. We will share the final version of the promotional copy with you for your review.

1. 
Give a short description of your book in simple, non-technical language that will be understood by sales staff and booksellers who need to know sufficient detail to direct the work toward the right buyers. Say what the book is about, its main purpose, its importance as you see it, and how it differs from the competition. Don’t be afraid to state what would be obvious to specialists in your field. (300 word maximum)

2. 
Provide a one sentence description of your book.

3. 
Provide a brief biographical statement for each author or editor of the volume, including current professional affiliation, previously published books, and any other information you feel is important in the promotion of the book. (If your book is a contributed volume, contributor bios should be submitted as part of the manuscript.)
